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Survey Design

Representative national sample
Survey conducted semi-annually; additional
waves upon request
A minimum of 20 print and TV ads evaluated
per wave, representing over 70% share-of-
voice within the industry
Clients may include up to 4 proprietary ads per
wave for testing

The survey consists of three sections:

Brand leading indicators for major brands
Advertising recall, response and ratings
Actional taken as a direct result of  the
 advertising

Deliverables

All reports are customizable to meet your
speci�c needs 
Proprietary questions on your brand attributes
and ad messaging are inserted into “�ex”
modules and reported to no other subscribers

The Audit Covers a Wide Range of
Industries and Is Continuously Entering
New Categories

Automotive 
Banking 
Credit Cards
Insurance
Investments
Healthcare
Technology
Hotels

Accelerated performance
through research

Through its syndicated and custom research servic-
es, the Phoenix Travel, Leisure and Entertainment
Practice assists clients in turning insights into action-
able go-to-market solutions.

Phoenix Travel, Leisure and Entertainment is a divi-
sion of Phoenix Marketing International, one of the
fastest growing marketing services �rms in the
United States and partner to many of the largest
companies in the �nancial services, technology,
media, healthcare, automotive, and travel and
leisure industries worldwide. Phoenix, a Honomichl
top 50 company, also o�ers advanced advertising
and brand measurement along with direct marketing
expertise.

Phoenix has o�ces throughout the US and Europe.
Phoenix o�ers a unique combination of industry
expertise, methods and consulting services, combin-
ing primary and syndicated marketing research
expertise with database analytics and modeling pro-
�ciency. Applying this information assists clients in
improving the pro�t dynamics of their business.
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(Music)
VOICE OVER: Introducing...

Celebrity Solstice. Where you can �nd your center in the
middle of the ocean.

Dine in far away places... without ever leaving the ship. And feel the grass between your toes...

Celebrity Solstice...(Music)miles out to sea.

setting sail December 2008.

Text: ©2008 Celebrity Cruise Inc. Ships' Registry: The Bahamas
and Ecuador.

Celebrity Cruises. Call your agent or visit us online.
(Fade out)

Text: CelebritySolstice.com

- Tapes and MPEGs can be ordered by contacting us at 718.482.4211 -
This material may be used for internal review, analysis or research only. No part of this document may be reproduced, published, or publicly displayed in any form.

Advertiser: Celebrity Cruises First Date: 01/18/08
Product: Celebrity Cruises Source: San Francisco
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(Fade in)
VOICE OVER: 18th hole, championship on
the line.

4 feet separate a man from his dream, and
here’s the putt.

Oh! Wasn’t expecting the horn!

(Song “Lust for Life,” by Iggy Pop) LYRICS: Here comes Johnny Yen again. With lust for life. Lust for life.

it hits you: this is way more than a cruise.deep-sea �shing, and the rock wall...VOICE OVER: Somewhere between the
helicopter tour...

See for yourself at royalcaribbean.com... and get out there! (Fade out)

Text: royalcaribbean.com
Text: Ships registered in the Bahamas.

- Tapes and MPEGs can be ordered by contacting us at 718.482.4211 -
This material may be used for internal review, analysis or research only. No part of this document may be reproduced, published, or publicly displayed in any form.

Advertiser: Royal Caribbean First Date: 11/01/05
Product: Royal Caribbean Source: VH1
Title: Way More Than A Cruise(800#) Length: 30
Ad Code: ROYCCS-0984 New/Recut: Recut


