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Index
Optimize your website performance

s your website having a positive impact on your brand?  Is it driving your

brand objectives? Benchmarking your site performance is important for

demonstrating its value and determining its role in your brand marketing.

I
The Web Value Index is a tool that provides an
objective measure of your websiteÕs effective-
ness. The index, along with measures such as vis-
itor profiles, likelihood to recommend, and post-
visit intentions, provides an actionable system
that enables you to measure the return on invest-
ment that you derive from on-line marketing
strategies. We offer our clients the countryÕs
largest normative database used to measure cus-
tomer experience at pharmaceutical websites. 

Benchmark your websiteÕs
effectiveness 

Providing you with clear direction for potential
improvements, the Web Value Index, clearly
shows which sites are meeting goals and expec-
tations and which ones are falling short on per-
formance. In addition, the index indicates who is
using the site, how they are using it and what
they intend to do as a direct result of their site
visit. These findings can help you identify the
impact your website has on consumers and
benchmark your websiteÕs effectiveness against
your competitors.

The Web Value Index is based on a standardized
questionnaire, which is implemented by inter-
cepting visitors using an image placed on the
clientÕs website. When your customer visits the
website, they have the opportunity to complete
the questionnaire providing a continuous, objec-

tive measure of value.  Value scores show how
well the site serves customersÕ needs, a prime
indicator of the siteÕs ability to acquire, convert,
and retain customers by successfully executing
on content, navigation, speed, and ease of use.
This provides an actionable record of areas
whose improvement would lead to a greater
return. You will also gain insight into post-site
behavioral intentions.

Superior client responsiveness,
creativity and flexibility.

Phoenix Healthcare offers clients qualitative,
quantitative and continuous research. We inte-
grate discovery, quantification and customer
monitoring to guide clients in better managing
and influencing healthcare decisions among
physicians, payors, and patients. By understand-
ing the dynamics of the healthcare-decision envi-
ronment, our services span the needs of our
clients from clinical discovery through launch, to
compliance, and to generic competition. We are
best known for our creative problem solving and
customer value; this is evident by our strong
repeat-client business record. 

We are pioneers in marketing research about the
Internet. Our solutions deliver a unique approach
that establishes how physicians, payors and
patients influence each other and market per-
formance. Phoenix Healthcare then works with
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clients to determine the most  and cost-
e ective methods to increase the value delivery of
their products. Our communication and brand ana-
lytics practice and our multicultural research division
help round out our product o erings to help you
with all your pressing business issues. 

Phoenix Healthcare is a preferred vendor for many of
the leading pharmaceutical companies. 

Accelerated performance
through research.

Phoenix Healthcare is a division of Phoenix
Marketing International, one of the fastest growing
marketing services rms in the United States and
partner to many of the largest companies in the

 services, consumer package goods, auto-
motive, and travel and leisure industries worldwide.

Phoenix also o ers advanced advertising and brand
measurement along with direct marketing expertise.
Phoenix has o ces in Rhinebeck (NY), Somerset
(NJ), Detroit, Boston, Salisbury (MD), Chicago, Los
Angeles, Tampa and Miami. In January 2007,
Phoenix acquired JZM, a full-service healthcare mar-
ket research company, now known as Phoenix
Healthcare Practice, to serve as the foundation of its
new healthcare practice.

Phoenix o ers a unique combination of industry
expertise, methods and consulting services, combin-
ing primary and syndicated marketing research
expertise with database analytics and modeling pro-

y. Applying this information assists clients in
improving the pr  dynamics of their business.
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Dimension Drivers Value Dimensions Web Value Index

Web Value Tree

Our clients take direct action on the 21 Dimension Drivers, which can be organized into four Value Dimensions.  This tree shows the
website delivers above average value across the board, including the overall VVI measure of 118.


