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hoenix Marketing International is pleased to announce the launch of the

Phoenix Consumer Convergence 360 syndicated research program.

mmmm The Phoenix Consumer Convergence 360 starts with the consumer and

Real-world, street-level,
actionable information...

i Consumer Insights
il Content Insights
¥ Device Insights

¥ Purchasing Insights

360°

[ Usage Insights

...to drive your
business forward.

maintains a user-demand focus to deliver real-world, street-level,

actionable information to drive your business forward.

The Phoenix Consumer Convergence 360 is a
unique research offering that provides our clients
with deep insights into the lives of their cus-
tomers and end users.
I User demand perspective of the current
and future state of convergence
I Examination of how work and personal lives
are converging
B Full coverage across age ranges from teens
through seniors
I Understanding of brand relationships across
industries and technologies

The Phoenix Consumer Convergence program
focuses on the basic building blocks of the phe-
nomenon to build a rich history of data for trend
analysis and forecasting:

B Hardware

B Applications

B Connectivity

B Media

B Personal and Business

Innovative Methodology

The complexity of the data collection design
presents a major challenge in undertaking a
study of this nature.

Phoenix has created a visual prototype design

that allows a respondent to create personalized

combinations of devices, applications, media

and connectivity via a drag and drop interface:
B Intuitive interface reduces respondent

burden

M Reduced survey length
M Increased data quality
B Fully matrixed data set

Core Objectives

What aspects of convergence are consumers
experiencing?

B What content are consumers accessing?

B What technologies are consumers using?

What are their touch points?
B How do consumers access information?
B What content areas are accessed via each
access point?

What is the purchase process?
B Who is/are the provider(s) for each access
point?
B How are products and services bundled?
B What are consumers spending for these
services?

To what extent is convergence desired and
understood by consumers?
B What is the desired future state?
B What, if any, purchase plans exist in the
next 6 months?

How are consumers’ work lives and personal
lives converging?
B What crossover exists in usage of tech-
nology and content access?
B How is this perceived by consumers?
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Program Specifications

Online Survey
¥ National Representative Sample
B Targeted Sampling Qualified Convergence
Consumers

Modular Design
B Core Survey key Convergence Metrics
 Topic Area Drill Downs for Deep Insight

Geography
M Initial Wave US Only
M Scalable Methodology to Support International
Expansion

Phoenix Converged
Technology Practice

Through our syndicated and custom research servic-
es, the Phoenix Converged Technology Practice
assists clients in turning insights into tactical go-to-
market solutions.

Phoenix Converged Technology’s research profes-
sionals leverage their deep industry expertise in
technology and telecom to create research pro-
grams designed to deliver meaningful, actionable
market information. The Phoenix Technology prac-
tice specializes in :

H Technical, Business, and Consumer audiences

B Information Technology and

Telecommunications
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B Syndicated and Custom research solutions

H Global and Domestic Research

B Targeting, segmentation and response
marketing solutions.

Accelerated performance
through research

The Phoenix Converged Technology Practice is a
division of Phoenix Marketing International, one of
the fastest growing marketing services firms in the
United States and partner to many of the largest
companies in the financial services, technology and
telecom, consumer package goods, automotive,
and travel and leisure industries worldwide.

Phoenix Marketing International is one of the fastest
growing marketing services firms in the United States
and partner to many of the largest companies in the
financial services, consumer package goods, auto-
motive, and travel and leisure industries worldwide.
Phoenix also offers advanced advertising and brand
measurement along with direct marketing expertise.
Phoenix has offices throughout the US. Phoenix offers
a unique combination of industry expertise, methods
and consulting services, combining primary and syn-
dicated marketing research expertise with database
analytics and modeling proficiency.

Applying this information assists clients in improving
the profit dynamics of their business.
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For more
information or to
view all our
services, please visit
our website at

www.phoenixmi.com

or contact
Carolyn Ahlstrom,
Ph.D., Vice
President, Phoenix
Technology at
215- 392-0269 or
215-284-2830
or via email at
Carolyn.Ahlstrom@

PhoenixMl.com
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