Phoenix. Clutter Cut Rate — All Mail Pieces

Marketing
International

Clutter Rate of Mail Pieces — Total Market

® Shred
13% W Trash
38% .
Put Aside for later
B Open /Read Now
Test Offer 1 Test Offer 2 Comp Offer Personal Letter ~ Phone Bill  Investment offer Insurance Offer ~ Catalogue Flyer

Total

Q: Please sort you mail as you would normally do. [1/ > = statistically higher or lower than Test Offer 1
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Like/Dislike About Capital One Mail Package

% Like % Dislike % Like % Dislike
8% 14% 4% 5%
CapitalOne P T —
P.0. Box 85149 c.?" »-1& . PRESORT —L
Richmond, VA 232350001 * ISI,-:::P;EL- 3
3 Pr&=—| PAD
RO SEF e CAFITAL ONE |

Your Name

Your Street
Your Town/City, State 12345-6789

70% Don't Like anything

View Back Side
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e Take Rate — Before & After Forced Exposure

Marketing
International

Take Rate of Mail Pieces

8% 6% 5% 5% Likely to apply (6-7)

# Initial Trash- Apply
(6-7)

W Initial Open- Apply
(6-7)

Test Offer 1 Test Offer 2 Comp Total Comp 1 Comp 2 Comp 3 Comp 4
Q: Please sort you mail as you would normally do. . . )I:l/ O =statistically higher or lower than Test Offer 1
Q: As a result of receiving the mail package, how likely would you be to Apply for the Offer? (1=Definitely Would Not and 7= Definitely Would 3

Note: Trash =Trash/Shred; Open=0Open /Read Now/Put aside for Later
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Likeability of Front of Mail Offer

Test Offer 1 Test Offer 2 Comp Total Comp 1 Comp 2 Comp 3 Comp 4

H Liked Something @ Disliked Something

Likeability of Back of Mail Offer

Test Offer 1 Test Offer 2 Comp Total Comp 1 Comp 2 Comp 3 Comp 4
B Liked Something @ Disliked Something
Q: Using your cursor, please highlight what you like about the package? [1/ > = statistically higher or lower than Test Offer 1 4

Q: Using your cursor, please highlight what you dislike about the package?



