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Mass Affluent Investor Sentiment Rebounds in July, But HNW Investors
Continue Sidelines Bias

The July 2015 GWM tracking data shows a strong spike of optimism towards the U.S. economy among Mass
Affluent investors (to 58% optimistic, up 8 percentage points from June. These investors were also more bullish
about putting more money into their portfolios, as the ‘net increase’ trend line advanced 6 points.

HNW investors’ economic sentiment remained at 64% optimistic in July, while their net increase trend line
continued to decline (to 31%, down 11 points since May).
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Note: remainder were “Not Sure” in each period. ﬂﬂ 3-Period Trend
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Independent/RIA Advisors Were Most Consistently at the Top of the
Ratings From Mass Affluent Investors

Global Wealth Monitor Insights

The tables below show the top 2 box percentage ratings from Mass Affluent (Q2 2015) for some of the key
elements of their relationship with their primary financial advisor. Independent / RIA advisors were rated
significantly higher than average on five out of the six elements shown.
* Mutual Fund Company representatives received significantly higher ratings on four out of six.
¢ Advisors in full service brokerages, often rated very highly by affluent investors, had significantly higher
ratings on only one element.
* Mass affluent using accountants or online services as their primary advisor rated these channels below
average for each of the six elements.

Next month we will take a look at ratings from HNW investors. Source: GWM Q2 2015
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