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Leveraging .-.'""'Isights and engagement solutions of mXP (mobile
experience), AlrlnéXP\a__IIows travelers to share their experience from flight

departure to baggage deIiveN the 250 busiest U. S. Airports - empowering airline
] : nd act\vate change in real-time across a varlety of
ser' ice touch points.
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mobile-xp.com

A continuous, daily flow of traveler feedback, coupled with mXP’s unique approach to
generating insights, provides in-moment measurement of service quality from counter
check-in through departure.

For airline management, this means building relationships with business and leisure
travelers, plus the ability to identify and address service problems as they surface, in
real-time.

Self-reported assessments, directly from travelers Send travelers relevant messages, quick surveys,
engaging on their mobile device, are displayed in or personalized rewards and offers

real-time to a dynamic, interactive dashboard with

filtered search Learn what travelers are saying right now on social

media about your airline and with what sentiment
Access to travelers’ experience within the airline

gate, boarding, flight attendants, seating, condition Annual subscription includes dashboard delivery of
of aircraft, in-flight services and baggage delivery real-time feedback and supporting data
Compare and index your results against all Re-contact travelers via dynamic tags to gain
competitive airlines and across all 250 of the additional insight on their reported service
busiest U.S. airports problems
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